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NWS Outreach/Education Initiatives

Weather-Ready Nation

Ambassador Lead

. Doug Hilderbrand, NWS
Headquarters
e douglas.hilderbrand@noaa.gov

Owlie Skywarn Program Lead

. Katie Collins-Garrett, NWS
Headquarters
. katie.collins.garrett@noaa.gov

Outreach/Education across NWS:

9 National Centers and NWSH
6 NWS Regions

13 River Forecast Centers
(each has a Service Coordination
Hydrologist/SCH)

122 NWS Forecast Offices

(each has a Warning Coordination
Meteorologist/WCM)

Utilize a mix of formal and informal
education and outreach

Working towards consistency in
messaging for safety information and
educational materials

Establishing partnerships to improve
and expand outreach and education

) National Weather Service
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NWS Outreach and
Education Initiatives

NATIONAL WEATHER SERVICE

WEATHER FORECAST OFFICES
and
COUNTY WARNING FORECAST AREAS




NOAA Strategic Outcome:

A Weather-Ready Nation

Becoming a Weather-Ready
Nation is about building
community resilience in the
face of increasing vulnerability
to extreme weather.

NOAA is developing new decision
support services, improving
technology to track and forecast

storms, and expanding its
dissemination efforts to achieve
far-reacing national preparedness
for weather events.
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Presentation Notes
“Elevator Speech” on WRN

http://www.noaa.gov/wrn
http://www.noaa.gov/wrn
http://www.noaa.gov/wrn
http://www.noaa.gov/wrn

WRN Ambassador Initiative

Goal

Goal: Collectively engage with external organizations that are committed to
creating societal response that is equal to weather, water, and climate risks.

¥ Data Providers (Weather Industry)

¥ Maximize value of weather, water, and climate information to society
¥ Mutually benefit NOAA and other government agencies, academia, and
private sector (i.e., the Weather Enterprise)

¥ Data Users (Decision-Makers)
¥ Meet “life and property” mission more effectively AMBASSADOR
¥ Strengthen business competitiveness . ' .

¥ Data Communicators (Media/Educators) :

¥ Build consistency in message WEATHER-READY NATION
¥ Increase outreach of WRN themes to public

Visit: www.noaa.gov/wrn

& &) National Weather Service
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Presentation Notes
WRN Ambassadors come in all different shapes and sizes but can be grouped into 3 types.  


WRN Ambassador Initiative

...is a NOAA initiative

# of WRN Ambassadors

140
¥ All parts of NOAA participating oo |
¥ Satellite contributions (NESDIS) o I
¥ Coastal resilience (NOS & Sea Grant) 40 - Ambassadors
¥ Academic and Climate Communities (OAR) 28 |

¥ Safety-at-Sea and Habitats (NMFS)

Feb-14
Mar-14
Apr-14
May-14
Jun-14
Jul-14
Aug-14

¥ WRN Ambassadors connected locally S
3ot
to WFOs o)
& Uptick in WRN Ambassador submissions since

(o)
WCM conference in June 2014 Q PS“D

¥ Peak submissions during National ’b
Preparedness Month (September) & pS

) National Weather Service
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Stressing that total #s of Ambassadors is only one measure, it does give an indication of overall engagement by all parts of NOAA. 


What Needs Exist for WRN?

How the Ed Council Can Help

Other NOAA line offices promoting a
WRN to their partners (ie. museumes,
science centers, schools etc.)

Innovative opportunities with NOAA
line offices and WRN Ambassadors

Provide improved NOAA data access,
data formats, and new
products/services in partnership with
Ambassadors

Engage Ambassadors in
outreach/education by creating new
materials, providing opportunities for
events and doing outreach/education

) ) National Weather Service

Relationship to NOAA Education
Strategic Plan Goals:
*Goal 1 - Science Informed Society
*Goal 3 - Safety and Preparedness
*Goal 5 - Organizational Excellence




WRN Ambassador Initiative

Successes

Promotion of NOAA’s value
Community Events

Press releases and media interviews
Social media outreach

Data access/formatting inquiries
Outreach/Education

Expansion of stakeholder engagement

to non-traditional sectors
¥ Insurance, health, real estate
¥ Museums/Science Centers
¥ Vulnerable populations

(CICIN RN CI CRCI O

) National Weather Service
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Biggest success is the shear diversity of organizations participating.

Following slides are examples of each bullet on this slide.
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51 Tweets

’) National Weather Service
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NWS is moving toward seasonal safety campaigns.  Ambassadors again are carrying the message to their employees and stakeholders…often through social media.


WRN Ambassadors!

Established partners...
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Supplement/replace logos with local organizations that are Ambassadors.


WRN Ambassadors!

...but also the “Whole Community”
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Owlie Slkywarn

National Weather Service
Education Activity




Owlie Skywarn

* An NWS education program aimed at students
that includes:

— Owlie Skywarn’s Weather-Ready Kids Page

* (Includes the Young Meteorologist Program)

— Owlie’s Journal
— Traveling with Owlie

— Social Media (Facebook and Twitter)



Presenter
Presentation Notes
Owlie's website: http://www.weather.gov/owlie/
Owlie's Facebook: https://www.facebook.com/nwsowlie
Owlie's Twitter: https://twitter.com/NWSOwlieSkywarn


Weather-Ready Kids Page

& @ NATIONAL WEATHER SERVICE P
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and educators

'y

 Owlie Skywarn’'s
Weather-Ready
Kids Page!

 Goal: Evolve this

website to a
| comprehensive

|| owem | resource for

e students and
) == B O = iy formal/informal

educators.




Owlie’s Journal
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Traveling Owlie
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Social Media

e Daily (M-F) posts on
Facebook and Twitter

* Focus: Safety and science
information

* Target audience: parents,
educators and older
students

w which celebrity vou'll spot riding on I.LC.'s Metro.

For those unfamiliar with Owlie Skywarn, he's the National Weather
Service's longtime mascot, involved with a number of the agency's
programs, including one that trains members of the public to be storm
spotters. He also works to educate vouths about weather science and safety.




Ties to the NOAA Education
Strategic Plan

* Science-Informed Society (Goal 1)

— Educating youth about the science behind weather hazards

» Safety and Preparedness (Goal 3)

— Teach youth about weather science and safety through activities, journal,
and social media

* Future Workforce (Goal 4)

— Inspire youth interest in the sciences and encourage them to consider a
future as a scientist




Future Plans/Needs
* Moving Forward...A NOAA effort

— Partnerships encourage successful outcomes
* Other NOAA line offices
* Partnering with WRN Ambassadors

— Promoting the program across line offices
— Encouraging educators to use the materials

— Creating and adding new materials for formal and informal
educators (ie. Jetstream)

— Open to feedback from other NOAA offices




Summary

e WCM/SCH’s are main
outreach/education program

Managers

e Wecan’tdo it alone, too many people to reach!

e  WRN Ambassadors help us get the 6.
safety/preparedness messages to more people L | Vg

e  Owlie Skywarn gives us a tool to utilize in
educating students

 Partnerships are critical

Tanja Fransen and Owlie
e NWSis doing well with government orgs, Weatherfest 2015

schools, media VOADs Phoenix, AZ

e Could work on expanding those partnerships
within NOAA, as well as others

) ) National Weather Service




	Weather-ready nation ambassadors and owlie skywarn:��NWS Outreach/education initiatives
	NWS Outreach/Education Initiatives
	NWS Outreach and �Education Initiatives
	Slide Number 4
	Slide Number 5
	Slide Number 6
	What Needs Exist for WRN?�How the Ed Council Can Help
	Slide Number 8
	Slide Number 9
	WRN Ambassadors!�Established partners…
	WRN Ambassadors!�…but also the “Whole Community”
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Summary

